American Lamb Board Update


The annual American Lamb Board meeting is held in conjunction with the American Sheep Industry convention every January.  This meeting is unique in that industry representatives are in attendance for other meetings and frequently drop into the meeting to share concerns as well as obtain Board updates.  New members are also sworn in as retiring members fulfill their terms.  The Board is comprised of 13 industry representatives (small and large producers, seed stock producers, feeders, and first handlers) that serve three year terms (maximum of two consecutive terms) and this year has an additional appointed member of the general public.  


Current conditions in the lamb market were discussed at length with expert predictions for the future.  The general consensus was that although the lamb market will be dropping from its record high levels, it will not “crash” and we will experience a return to “seasonality” in the market place.  Although there is currently some freezer inventory and a shortage of feed for the lambs that are usually grazing until early spring then going into the feedlots, the industry looks for another prosperous upcoming year. 


Promotions are in full swing as the “Lamb Jams” are happening throughout the country.  This year the one closest to us will be Lamb Jam Boston.  It’s hard to imagine the impact these promotions have in a market unless you have witnessed one; but in the last few years the American Lamb Board has had success in infiltrating a lamb market and promoting our product in all sectors.  Yearlong promotions start in Food Service, Retail, and at consumer events.  The Lamb Jam is the final “lamb party” that brings famous local chefs and their restaurants to compete with their culinary lamb skills that are open to the public to interact with those professionals, sample their dishes, and vote on their favorites.  Media are involved all year and help to build the momentum as the winning chefs are announced and carry their Lamb Jam title!  


I have just finished serving my sixth year on the Board and have truly enjoyed my term.  If you have any questions, feel free to contact me.  I would encourage you to visit the American Lamb Board’s websites at www.americanlamb.com (consumer driven, recipe database), www.lambcheckoff.com (industry based with reports and forms), www.fansoflamb.com (promotional events/activities), and www.leanonlamb.com (nutritional information.)  There are numerous marketing, promotional, and educational tools available from the American Lamb Board.  Please visit the websites to learn more about what the Board is doing for you!

Respectfully submitted,

Laurie Hubbard

psushepherd@yahoo.com

